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Abstract: We study the motivations and constraints for ethical banking and ethical investing
by private individuals in Switzerland with a representative survey of the general population.
The use of both types of ethical finance instruments is motivated by ethical beliefs and
constrained by the endowment with various forms of economic and cultural capital. Yet,
ethical banking is more strongly linked to ethical motivations, while ethical investing is more
resource dependent. Moreover, exposure to topics of sustainability during socialization fosters
the use of ethical finance.
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Sauver I'argent, sauver le monde ! Motivations et fondements structurels
de la finance éthique en Suisse

Résumé : Nous étudions les motivations et les contraintes des particuliers en matié¢re de banque
éthique et d’investissement éthique en Suisse & 'aide d’une enquéte représentative de la popu-
lation générale. Lutilisation des deux types d’instruments financiers éthiques est motivée par
des croyances éthiques et limitée par la dotation de diverses formes de capital économique
et culturel. Cependant, la banque éthique est plus fortement liée aux motivations éthiques,
tandis que 'investissement éthique est plus dépendant des ressources. En outre, 'exposition
a des sujets de durabilité au cours de la socialisation favorise 'utilisation de la finance éthique.
Mors-clés : Banque éthique, investissement éthique, Suisse, “constrained choice”, inégalité
sociale

Geld sparen, die Welt retten! Motivationale und strukturelle Grundlagen
von ethischen Finanzaktivitdten in der Schweiz

Zusammenfassung: Wir untersuchen die Motivationen und Opportunititen fiir ethisches
Banking und ethisches Investieren von Privatpersonen in der Schweiz auf der Grundlage
einer reprisentativen Bevolkerungsumfrage. Die Nutzung beider Arten von ethischen Finanz-
instrumenten ist durch ethische Uberzeugungen motiviert und wird durch die Ausstattung
mit verschiedenen Formen von 6konomischem und kulturellem Kapital erméglicht und
eingeschrinkt. Ethisches Banking ist jedoch stirker mit ethischen Motiven verkniipft, wihrend
ethisches Investieren stirker ressourcenabhingig ist. Dariiber hinaus férdert die Beschiftigung
mit Nachhaltigkeitsthemen wihrend der Sozialisation die Nutzung von ethischen Bank- und
Finanzinstrumenten
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1 Introduction

In recent decades, social scientists have observed a moralization of markets (Chow
etal., 2022; Stehr, 2007). Echical, political, or religious considerations have become
more salient for an increasing number of market actors. This comes in different varie-
ties, like buying sustainable food, boycotting companies involved in pornography,
recycling garbage, or providing capital to ESG (Environmental, Social and Corporate
Governance) funds. It relates to consumers and producers, but also to investors and
financial market intermediaries such as banks. While the production and consump-
tion of ethical products has generated much sociological interest (cf. Schenk et al.,
2024), ethical finance has remained comparatively underresearched. Ethical finance
subsumes decisions in the financial sector, where the social, environmental, or po-
litical consequences are taken into account (congruent with definitions of ethical
consumption; Stehr, 2007).

To study ethical decisions in this sector, we focus on the choice of ethical
banking and ethical investment as two important cases. Most types of ethical invest-
ment are dominated by big institutional investors, whereas private investors are still
quite reluctant to go into these forms of investment. Usually, only a share of their
investments is considered ethical (Meunier & Ohadi, 2022; Scholtens & Sievinen,
2013; Signori, 2020; Studer, 2021). Likewise, social banks remain in a subordinate
position in the Swiss market (Bues et al., 2018; Rickenbacher, 2022). Yet, banking
and investment have distinct characteristics also. Most importantly, while it is quite
straightforward to open a regular bank account in most cases, investing is deeply
intertwined with economic profitability and more strongly constrained by monetary
resources (Chamorro-Mera & Palacios-Gonzdlez, 2019; Wins & Zwergel, 2015).

Given the current challenges to establish more sustainable societies, we aim at
better understanding the reasons for the limited prevalence of ethical finance. There-
fore, our primary research question is: Which motivations, attitudes, capitals, and
constraints are the main determinants of private individuals’ use of ethical banking
and ethical investing in Switzerland? As two distinct forms of ethical finance, we
furthermore ask whether there are differences in the main determinants between
ethical investing and banking. To do so, we integrate sociological conceptions of
social inequality and research on the motivations for ethical behavior in a constrained
choice approach (cf. Schenk, 2017; Sunderer & Réssel, 2012). We argue that the
use of ethical finance is motivated by ethical beliefs and constrained by endowment
with various forms of economic and cultural capital.

To properly test such an explanation, a sample of the general population with
sufficient variation in the use of ethical finance, resource endowment, and ethical
orientations is essential. Previous research is limited insofar as it mostly compares
ethical and conventional investors or uses small convenience samples, therefore
focusing on rather specific populations with distinct goals and sufficient resources

SIS 51(3), 2025, 503-524



Save Money, Save the World! Motivational and Structural Underpinnings of Ethical Finance in Switzerland 505

(Bayer et al., 2019, Meunier & Ohadi, 2022; Signori, 2020). In contrast, we con-
ducted a large-scale survey of the general population, covering all language-regions
of Switzerland, in December 2023. Switzerland is an especially fitting context. It
exhibits favorable conditions for generating sufficient variation in the variables of
interest. Switzerland has one of the highest GDP per capita among OECD countries
and the savings rate is more than twice as large than the average in the European
Union (OECD, 2024). Moreover, it has a highly developed banking and finance
system, offering a diversity of ethical investment and banking options (Studer, 2021).

We make several contributions to the literature. First, we provide new results
on the prevalence of ethical banking and ethical investing in the general population
of Switzerland, beyond professional and institutional investors (Bayer et al., 2019;
Meunier & Ohadi, 2022; Signori, 2020). Second, we systematically compare the
determinants of using ethical banks and ethical investments as two distinct forms
of ethical finance (Meunier & Ohadi, 2022; Paetzold & Busch, 2014), connecting
our results to research on ethical consumption, which discusses similar determinants
(Diekmann & Preisendorfer, 2003; Schenk, 2017; Schenk et al., 2024; Steg et al.,
2011; Sunderer & Raéssel, 2012). Third, we use differentiated measures for various
forms of cultural capital (formal education, knowledge of ethical consumption and
production, repeated practice of ethical market behavior, socialization processes),
going beyond the social and demographic correlates in previous research (Beal &
Goyen, 1998; Chamorro-Mera & Palacios-Gonzélez, 2019; Junkus & Berry, 2010;
Wins & Zwergel, 2015). Finally, we put a focus on the socialization of ethical fi-
nance, which has been largely ignored so far (Hellstrom et al., 2020). We measure
the exposure to issues of sustainability, consumption, and production in schools
and families, showing that socialization processes have a strong and unique effect
on ethical finance decisions.

We start with a brief characterization of ethical finance, before turning to
the theoretical model and empirical results on motivations and capital endowment
in previous research on ethical investing and banking. After presenting the data,
methods, and statistical analysis, we discuss our main findings. In the conclusion,
we reflect on the theoretical significance of the results, mention limitations, and
derive practical implications.

2 Ethical Investment and Banking: Definition, Theory, and Research

2.1 Prevalence of Ethical Finance

In recent years, the market for ethical finance has grown rapidly (Bues et al., 2018;
Chalisseri et al., 2023; Itzenga, 2022; Meunier & Ohadi, 2022; Scholtens & Sievinen,
2013; Signori, 2020). Ethical finance aims to generate long-term positive societal
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impact alongside financial returns. Generally, ethical criteria refer to some notion of
the common good, transcending narrow self-interest and mere economic utility. Yet,
there are more specific frameworks to evaluate ethical impact. The environmental,
social, and governance (ESG) framework is widely used and is highly institutional-
ized at the company, rating and political level. Environment refers to a company’s
impact on natural resources, carbon emissions, and so on. Social criteria consider
factors such as labor practices, human rights, or community engagement. Governance
criteria focus on the quality and transparency of corporate governance structures,
including board diversity or executive compensation. Beyond these conventional
ESG criteria, ethical finance may also include other considerations like religious
norms, patriotic feelings, or even socially exclusive criteria.

There are various instruments of ethical finance. We focus on ethical invest-
ments and ethical banking as two highly relevant, but differing cases. Investments
have the goal of using capital productively to generate profit. Ethical investing
comes under several labels, such as sustainable, socially responsible, green, impact,
and ESG investment. Banks serve as financial intermediaries or act as institutional
investors themselves. Ethical banking in a broad sense means that banks conduct
their activities in an ethical, honest, and sustainable way (Hohnke, 2020; Patterson
& McEachern, 2018). In a narrower sense, social banks focus on granting loans with
the explicit goal to promote social and environmental benefits. They refrain from
speculation and rely on transparency and fair compensation systems. Their entire
business model is built around ethical criteria (Bayer et al., 2019).

The prevalence of ethical investment and banking varies significantly across
countries (Itzenga, 2022; Chalisseri et al., 2023; Meunier & Ohadi, 2022; Signori,
2020; Scholtens & Sievinen, 2013). According to various studies, an increasing
number of institutional investors in Europe and North America incorporate ESG
criteria into their investment strategies, reflecting a growing demand for sustainable
and responsible investment options (Scholtens & Sievinen, 2013; Signori, 2020).
Europe, in particular, has emerged as a global leader in ethical investments. Countries
like Sweden, Norway, and the Netherlands have among the highest proportions of
ethical investments relative to total assets under management. The European Union’s
Sustainable Finance Action Plan and initiatives like the EU Taxonomy Regulation
(European Union, 2020) have propelled the growth of sustainable finance across
the region, including Switzerland (Studer, 2021).

However, even with the global diffusion and the strong institutionalization
of ethical finance in Europe, there is still a reluctance among private customers to
choose ethical forms of investments or banking. Several studies ascertain a prevalence
of big institutional investors and pension funds within ethical finance (Meunier
& Ohadi, 2022; Paetzold & Busch, 2014; Scholtens & Sievinen, 2013). Furthermore,
most private investors are hesitant to invest a bigger share of their savings in ethical
investments and finance (Schrotgens & Boenigk, 2017; Signori, 2020; Studer, 2021).
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This is reflected in the sampling strategies of studies on ethical investment,
focusing mainly on professional investors (Meunier & Ohadi, 2022; Signori, 2020).
Only a few studies take note of ethical investment considerations in the general
population (e.g., Koh et al., 2022; Seifert et al., 2024). The situation is similar with
ethical banking. The niche position of social banks is mirrored in the general lack of
scientific research on the reasons for using ethical banking (Bayer et al., 2019; Krause
& Battenfeld, 2019). However, there is a trend among younger investors to move
more strongly into ethical investment and ethical banking (Schrétgens & Boenigk,
2017), with sustainable fonds steadily growing and achieving a market share of up
to 52% in Switzerland in the year 2020 (Bues et al., 2018).

Despite these commonalities, banking and investment represent different
forms of activities. Most importantly, it is usually quite easy to open a bank ac-
count, even without greater monetary resources, making banking ubiquitous in
the Swiss population. On average, Swiss people have 2.2 bank accounts to manage
their everyday financial transactions, their personal savings or investments, or their
private pension funds (Dietrich, 2021). In contrast, investment in stocks or equity
funds is not only based on the necessary economic capital but also based on the
willingness to use such financial instruments. Most Swiss hold monetary assets in
their bank or savings account, but only two thirds hold assets in pension funds and
even less (around 25%) in stocks and shares (Knecht, 2022). These commonali-
ties and differences need to be taken into account for an explanation of the use of
ethical finance instruments.

2.2 Theoretical Background
Constrained Choice

To explain the use of ethical finance instruments, we integrate sociological concep-
tions of social inequality and socialization processes and research on the motivations
of ethical behavior into a parsimonious model of constrained choice (Schenk, 2017;
Schenk et al., 2016). Theories of constrained choice refer to an idea of decision-
making with two filtering processes: the first filter relates to available opportunities
and constraints. For instance, investors need to choose between various financial
assets. The availability of financial products in a market dictates the set of feasible
alternatives. Yet, these assets also imply different costs. Some presuppose larger
monetary resources and financial liquidity, the possibility to take financial risks,
or higher search and opportunity costs (Halbritter & Dorfleitner, 2015; Meunier
& Ohadi, 2022). Therefore, choices for conventional or ethical financial products
are not only shaped by external opportunities, which may be assumed to be rather
homogenous on the investment and banking markets, but by the different resources
available to individuals, such as income. Therefore, the constrained choice approach
is intrinsically related to issues of resource endowment and social inequality. We
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theoretically specify these connections and present corresponding empirical research
in the sections below. The second filter describes how individuals choose an option
within the set of feasible opportunities based on their motives (or goals, attitudes,
preferences, etc.). Some investors want to maximize their economic returns, while
others want to make a social or environmental impact (Chatzitheodorou et al., 2019;
Kapil & Rawal, 2022; Signori, 2020; Yang et al., 2021). The empirical research on
different motivations is also discussed below.

Choices for conventional or ethical financial products hence simultaneously
depend on resource endowment and an investor’s motivation. Yet, the impor-
tance of these two filtering processes may differ between behaviors (Diekmann &
Preisendorfer, 2003). In high-cost situations, the set of feasible alternatives is small.
Choice is dominated by opportunities and resources. In this case, motivations have
little explanatory power. In low-cost situations, individuals have more freedom to
choose within a broad set of alternatives based on their preferences. Since investing
demands larger economic and cultural resources, it might represent a high-cost
situation in contrast to ethical banking. A constrained choice model allows us to
empirically compare the explanatory power of ethical motives and resource endow-
ment for these two distinct forms of ethical finance.

Social Inequality and Socialization

The opportunities and resources of the first filtering process of the constrained choice
model are unequally distributed in society. The choice for ethical finance instru-
ments is thereby tied to structures of social inequality. To describe these structures,
Bourdieu (2007) introduces the idea of “capital.” This includes, most importantly,
economic (money and wealth) and cultural capital (competencies). Cultural capital
comes in different subtypes in turn. Institutionalized cultural capital is issued by
societal institutions. Educational credentials are the most important example of this
type. Incorporated cultural capital denotes embodied cultural knowledge, skills,
and practical understandings. For example, individuals have practical knowledge of
ethical products and ways to appropriate them. The distribution of economic and
cultural capital defines positions in social space (Bourdieu, 2007). Individuals with
similar positions in social space are part of a common social class with objectively
similar life situations. Social class, in turn, shapes their differential practices and
lifestyles, like ethical consumption and finance.

While being a product of classed experiences, cultural capital is fundamentally
acquired through socialization processes in various fields (Warde, 2015). Although
often neglected in previous research, this should also apply to knowledge, values,
and decisions related to ethical market behavior (Schenk et al., 2016). People ac-
quire necessary competencies through their repeated practice as ethical consumers
or investors. Yet, while investors become socialized in markets, Bourdieu (2007)
reminds us of the importance of primary and secondary socialization in families
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and schools. In schools, individuals may acquire fundamental knowledge on market
processes, financial planning, and sustainability through explicit instruction. In
many countries, including Switzerland, consumer and financial education have been
an important part of the curriculum (Hashinaga, 2023). In families, socialization
takes place to a large extent unconsciously through mimetic learning, for example
with parents being conscious of environmental issues in their daily lives (Lizardo,
2009). Hence, being exposed to issues of sustainability at an early age might have
long-lasting effects on financial decisions in later life.

To summarize: the endowment with economic and cultural capital shapes the
opportunities for the individual choice of ethical finance instruments. Socialization
in schools and families might play a vital role for capital acquisition by fostering
general competencies for ethical investment and banking. This connects the first filter
of the constrained choice model with structures of social inequality and socializa-
tion processes. In the following sections, we present further evidence from previous
research on ethical finance for both filter processes and their social structuration.

2.3 Previous Research on Ethical Investing and Banking
Economic Returns on Investment

As outlined in the constrained choice model, economic motivations could be a de-
terminant for choosing ethical finance instruments. This has prompted researchers
to explore how different forms of ethical investment compare to conventional in-
vestments in terms of financial performance and broader social implications. While
findings vary, there is some evidence that ethical investment can deliver competitive
or even superior financial returns in the long term, constituting new investment
opportunities (Chatzitheodorou et al., 2019). Overall, however, the results are quite
heterogeneous depending on country context, industry, and the development of
possibilities for ethical investments in a market — indicating that financial returns
may also change over time (Halbritter & Dorfleitner, 2015; Itzenga, 2022; Signori,
2020). In line with this, investors have a mixed perception of ethical investments,
with some studies reporting higher financial (Bauer et al., 2021; Studer, 2021) and
others worse financial expectations (Bayer et al., 2019; Wins & Zwergel, 2015)
compared to conventional investments.

Furthermore, critics point to challenges in evaluating and quantifying the
impact of ethical factors on financial returns and to measure the sustainability of
businesses (Dorfleitner & Utz, 2023). The complexity of measuring intangible factors
such as social impact and corporate culture poses methodological hurdles in assessing
the true consequences of ethical investment. It has furthermore led to accusations
of greenwashing in the field of finance and investment, i.e. the pretension to follow
ethical and responsible practices. In light of this discussion, it becomes evident how
difficult it is for lay customers to actually ascertain the economic, social, or ecological
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performance of ethical investments or when choosing ethical banks (Bayer et al.,
2019; Halbritter & Dorfleitner, 2015). Questions of transparent information and
credibility are therefore at the forefront in establishing ethical finance (Gajewski et
al., 2023; Meunier & Ohadi, 2022).

Capital Endowment

While there is no single socio-demographic profile that defines all ethical inves-
tors and customers of ethical banks (Signori, 2020), previous results suggest that
endowment with economic capital is important for ethical finance. Investors with
higher income levels may have greater financial resources to allocate towards ethical
investments and may be more inclined to prioritize non-financial goals alongside
financial returns. In line with this, income and wealth have been found to signifi-
cantly impact participation in different forms of ethical investment (Beal & Goyen,
1998; Chamorro-Mera & Palacios-Gonzdlez, 2019; Wins & Zwergel, 2015). Yet,
wealthier investors still prioritize financial returns in comparison to non-financial
goals (Junkus & Berry, 2010; Paetzold & Busch, 2014).

Having said this, research has also concluded that income is not the main
driver of ethical investments (Wins & Zwergel, 2015). Moreover, it is essential
to recognize the growing number of accessible options tailored to investors with
varying income levels, such as crowdfunding investments (Hashinaga et al., 2023;
Signori, 2020). Thus, the link between economic resources and ethical investments
may have become even weaker, especially when studying the general population. In
contrast to ethical investing, studies on the choice of social banks did not find any
correlation with income (Bayer et al., 2019; Krause & Battenfeld, 2019). Given the
ubiquitous nature of bank accounts in Switzerland, ethical banking may be even
less driven by economic resources compared to ethical investment.

Cultural capital in the form of education also shapes the profile of ethical
investors and banking customers. Individuals with higher levels of education are
more likely to possess greater awareness and understanding of sustainability issues,
ESG criteria, and the potential impacts of their investment decisions. Studies have
shown that investors with higher educational attainment are more inclined to engage
in ethical investing practices, including incorporating ESG considerations into their
investment strategies and actively seeking out sustainable investment opportunities
(Beal & Goyen, 1998; Chamorro-Mera & Palacios-Gonzilez, 2019; Junkus & Berry,
2010; Wins & Zwergel, 2015). Likewise, customers of social banks are more educated
on average than customers of conventional banks (Krause & Battenfeld, 2019).

While the results on education hint at the importance of socialization processes,
there is barely any research explicitly testing socialization effects in ethical finance.
Hellstrém et al. (2020) found that an individual’s propensity for socially responsible
investing is higher if parents own such funds one year prior. Gong et al. (2022)
showed how green consumption values were transmitted from mothers to children
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by the parent’s environmentally friendly behavior, in line with sociological theories
of mimetic learning (Lizardo, 2009). In a study by Le et al. (2022), peer groups had
stronger socialization effects on various types of ethical consumption by adolescents
than family members, with media exposure being unimportant.

Summarizing, there is empirical evidence that the first filter of the constrained
choice model is relevant for explaining ethical financial behavior. However, resource
endowment (especially economic capital) might play a larger role for ethical invest-
ing than banking, with the former representing a high-cost situation (Diekmann
& Preisendorfer, 2003).

Ethical Motivations

While financial performance remains an important consideration for ethical investors
(Dorfleitner & Utz, 2014; Garg et al., 2022; Raut et al., 2023; Scholtens & Willard,
2024; Studer, 2021), research consistently found that investors are also motivated
by a desire to make a positive impact on society and the environment, seeking in-
vestments that not only generate profits but also contribute to sustainability, social
justice, and responsible corporate behavior (Chatzitheodorou et al., 2019; Kapil &
Rawal, 2022; Signori, 2020; Yang et al., 2021).

Among these motives, ethical or political considerations are one of the prime
drivers of ethical finance. Ethical investors often avoid companies involved in
controversial activities such as tobacco, weapons, or exploitation, opting instead
to support businesses that demonstrate a commitment to responsible corporate
behavior and societal well-being (Beal & Goyen, 1998; Garg et al., 2022; Signori,
2020; Sparkes & Cowton, 2004). Sustainability is another significant motivation
(Raut et al., 2023; Studer, 2021). Investors concerned about the environment and
climate change recognize the importance of incorporating ecological criteria into
investment decision-making (Koh et al., 2022; Seifert et al., 2024). Sustainability
considerations also encompass social and governance dimensions, reflecting a ho-
listic approach to investment that considers the interconnectedness of economic,
social, and environmental systems (Sparkes & Cowton, 2004). Finally, research on
social banking shows how customers want to avoid a bad conscience due to saving
deposits being used in unethical ways by borrowers or investors (Bayer et al., 2019;
Hohnke, 2020; Patterson & McEachern, 2018). Choosing social banks gives them
a stronger feeling of control (Rickenbacher, 2022).

Generally, such attitudinal variables have been found to be more important
than socio-demographic and capital endowment variables discussed in the previous
section (Wins & Zwergel, 2015). The findings are in line with research on ethical
consumption and environmental behavior (Schenk, 2017; Schenk et al., 2024). Re-
search in these fields has consistently shown how the willingness to make a personal
contribution in solving social, political, or environmental issues motivates ethical
behavior in markets (Diekmann & Preisendorfer, 2003; Steg et al., 2011; Sunderer &
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Réssel, 2012). We hypothesize that the same type of general contribution conscious-
ness drives ethical investing and ethical banking in the Swiss population. It represents
a potentially strong ethical motivation in the second filter of the constrained choice
model. Given a certain set of feasible alternatives, individuals with a pronounced
contribution consciousness are more inclined to choose ethical finance instruments.
Yet, since investments generally represent a high-cost situation, we hypothesize that
ethical motivations play a smaller role for ethical investing than ethical banking.

3 Data and Methods

Our empirical analysis is based on a standardized online survey of the general Swiss
population between age of 18 and older but younger than 80. We used quota sam-
pling according to gender (male, female), age (18-45, 46-79) and language region
(German-speaking, French-speaking, and Italian-speaking parts of Switzerland).
Participants were recruited by Bilendi, one of Europe’s major survey companies.
The survey was entitled “Consumption and Well-Being in Switzerland and Japan,”
avoiding self-selection of participants interested in ethical finance.! After asking for
informed consent, participants responded to questions on ethical consumption and
investing, well-being, attitudes, and socio-demographics. The survey was available
in German, French, and Italian. Data collection took place in December 2023. We
employed several measures to maximize data quality. First, in the second half of the
survey, we administered an attention check. Second, respondents taking less than
3 minutes to finish the survey were excluded (around one percent). Finally, ques-
tions within the same battery were shown in random order to mitigate order effects.
Median response time was 8 minutes.

In total, 1012 participants completed the survey. Comparing the sample
distribution to population statistics shows a very close match in terms of gender
(49.9% women, 49.9% men, 0.2% other), mean age (46 years), language region
(65% German-speaking, 24% French-speaking, 11% Italian-speaking), and the
number of people living in large urban areas (13%). Yet, mean net income per
month is lower compared to the population (4365 CHF vs. 6700 CHF, respec-
tively), respondents with (applied) university degrees are slightly overrepresented
(39% vs. 30%), and respondents with foreign nationality (17% vs. 26%) are slightly
underrepresented (Federal Statistical Office, 2024). Given the data was collected
by online questionnaire, there might be additional bias in terms of internet access.
However, since 97 % of Swiss people were internet users in 2023, undercoverage is
marginal (Federal Statistical Office, 2023). Even if there was self-selection of people
with an affinity to internet technologies, this would not result in sampling bias in
terms of ethical finance per se.

1 The study is part of a larger research project on ethical consumption in Switzerland and Japan.
The questionnaire is available on request.
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We analyze two dependent variables (see Table Al in the online Appendix for
item wordings). First, we asked respondents how often they fund money to ethical
investments. We did not differentiate between various subtypes of ethical investing
(e.g., sustainable, responsible, or impact investing). Following the fundamental
principle of compatibility (Ajzen, 1991), it is advised to use behavioral measures
corresponding in the level of generality to the explanatory variables, i.e., motiva-
tions and constraints. Since our independent variables refer to resource endowment
and ethical behavior in markets more generally, we used the umbrella term “ethical
investing,” meaning that ethical considerations play a role when making an in-
vestment (Kenton, 2022). Second, we asked respondents how often they conduct
their financial affairs through a bank that follows ethical principles. We thus rely
on a broad definition of ethical banking (Patterson & McEachern, 2018). Both
items refer to the respondents’ own understanding of ethical finance, not one that
is predetermined by the researcher (Schenk et al., 2024). Responses were recorded
on five-point scales from never to regularly/always.

Turning to the explanatory variables, we used the mean of four items to opera-
tionalize ethical motivation. It denotes a general orientation to personally contribute
to a more sustainable and just world. A sample item is: “It is important to me to
contribute to a fairer and more sustainable society.” Responses were measured on
five-point scales from “does not apply” to “applies.” Reliability of the resulting index
is very high with Cronbach’s alpha of 0.8. We operationalized various types of capital,
capturing a respondent’s resource endowment. For economic capital, we computed
net household equivalence income (in 1000 CHF). We developed several measures
for cultural capital. We use the highest level of education achieved to operationalize
institutionalized cultural capital: compulsory education or less, apprenticeship,
university of applied science, university. Going beyond the majority of the literature
so far (see section 2.3), we use three additional measures for incorporated cultural
capital. First, knowledge of ethical production and consumption. Respondents rated
on four-point scales how well they know the concepts of consumer boycotts, fair
trade, organic production, and sustainability. We computed an index of these four
items with an acceptable Cronbach’s alpha of 0.65. The second variable measures
the repeated practice of ethical consumption. Respondents indicated how long they
have been taking political, ethical, or environmental criteria into account when
purchasing a product. This variable for the duration of ethical consumption ranges
from 0 to 10 years and more. Finally, we measured exposure to topics of sustain-
ability and ethical consumption during socialization — emphasized in sociological
explanations of economic behavior (Bourdieu, 2007, Lizardo, 2009; Warde, 2015).
With four items, respondents rated the extent to which they learned about ecological
and social problems in school or from parents. The reliability of the resulting index
is very high with a Cronbach’s alpha of 0.81.

All models include the following control variables: gender (male, female,
other), age (in decades and centered around the mean), and age squared, a dummy
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indicating whether children live in the household or not, the size of the munici-
pality (town, village, city), language region (German-speaking, French-speaking,
Italian-speaking), and nationality (Swiss, other).

Since we are interested in two dependent variables, i.e., investing and banking,
we use a Seemingly Unrelated Regression (SUR) approach (Baltagi, 2011). SUR
simultaneously estimates a set of equations, one for each dependent variable, i.c.,
for ethical investing and banking. This allows us to statistically compare the effects
of an independent variable for two different dependent variables with an inferential
test. For example, we can ask whether the effect of ethical motivations on banking
is statistically different from the effect on investment by testing a linear restriction,
as hypothesized in the theoretical discussion. This is not possible with simple OLS
models, estimating each equation separately. We used listwise deletion of missing
values, resulting in 963 cases. Given the small number of item nonresponse, listwise
deletion is unlikely to introduce bias (Schafer & Graham, 2002). We checked for mul-
ticollinearity by computing variance inflation factors (VIF) in OLS models. Since none
of the VIF values exceed a threshold of 4, there is no indication of multicollinearity.

4 Results

Figure 1 presents the distributions of ethical investing and ethical banking. The
means are rather similar for both types of ethical finance, with an arithmetic mean
of 1.9 for ethical investing and an arithmetic mean of 2.5 for ethical banking. Hence,
on average, respondents rarely use ethical finance instruments. Yet, we also observe
substantial variation. 49 % of respondents sometimes, often, or always conduct their
financial affairs through a bank that follows ethical principles. The distribution is
more skewed towards the lower end for ethical investing. Just 27 % of the respondents
sometimes, often, or always fund money to ethical investments.

Figure 1 Histograms for Ethical Investing (n=1010) and Ethical Banking
(n=1009)
Ethical Investing Ethical Banking
600 35C
9 29%
so0  48% 300 ’ 26%
250 0
400 22%
20 16%
300 25% " 5e
200 10C 7%
100 6% 5
2%
0 = o
never rarely  sometimes  often  regularly never rarely  sometimes  often always

SIS 51(3), 2025, 503-524



Save Money, Save the World! Motivational and Structural Underpinnings of Ethical Finance in Switzerland 515

Table 1 Seemingly Unrelated Regressions With Ethical Investing and Ethical
Banking as Dependent Variables. Unstandardized Coefficients With
Standard Errors in Parentheses

Ethical Investment Ethical Banking
b b
Ethical Motivation 0.13** 0.29%**
(0.05) (0.05)
Income (in 1000 CHF) 0.04** -0.01
(0.01) (0.02)
Education: Apprenticeship 0.02 0.10
(0.11) (0.13)
Education: Applied University 0.24* 0.13
(0.12) (0.14)
Education: University 0.33%* 0.00
(0.12) (0.14)
Knowledge 0.24%** 0.22%*
(0.07) (0.08)
Duration of Ethical Consumption 0.03** 0.01
(0.01) (0.01)
Socialization 0.20%** 0.24%**
(0.04) (0.05)
Gender Male 0.09 0.00
(0.07) (0.08)
Gender Other 0.52 -0.62
(0.70) (0.83)
Age (in decades) -0.01 0.051
(0.02) (0.03)
Age? 0.03t 0.07***
(0.01) (0.02)
Children in Household 0.22%* 0.20%
(0.08) (0.09)
Municipality: Village 0.02 0.24**
(0.08) (0.09)
Municipality: City 0.14t 0.23*
(0.08) (0.10)
Language Region: French -0.02 —0.49%**
(0.08) (0.09)
Language Region: Italian 0.08 -0.02
(0.10) (0.12)
Swiss nationality 0.03 0.20t
(0.09) (0.10)
Adj. R? 0.17 0.16
McElroy-R? 0.17
n ' 963

Note: 'p<0.1, *p<0.05, **p<0.01, ***p<0.001. ' ref. cat. compulsory education or less, 2 ref. cat. gender
female, 3 ref. cat. municipality town,  ref. cat. language region German.
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Table 1 presents the results from the Seemingly Unrelated Regression (SUR) model
with ethical investing and ethical banking as dependent variables. Overall, the
explanatory power of the model is good with adjusted Rs of 17 % for ethical invest-
ing and 16% for ethical banking. Looking first at ethical motivation, we do find
a substantial and statistically highly significant effect on both dependent variables.
The stronger the willingness to personally contribute to a fairer and more sustainable
world, the more often respondents use both types of ethical finance instruments.
As hypothesized, the effect is more pronounced for the use of ethical banking than
ethical investments. A statistical test on the equality of coefficients confirms that
the correlation is significantly larger (at the 5%-level) in the case of ethical banking
than in the case of investments.

Looking next at economic capital, we only find a statistically significant cor-
relation for ethical investing but not for ethical banking. The frequency of funding
money to ethical investments hence increases substantially with income while the
endowment with economic capital is unrelated to using ethical banks. The same is
true for institutionalized cultural capital, that is, the highest level of formal educa-
tion achieved. Only in the case of ethical investing do we find statistically significant
effects. Respondents with a degree from applied universities or universities use ethical
investing more often than respondents with apprenticeship, compulsory education,
or less. For incorporated cultural capital, we observe consistent and substantial effects
of the variables for knowledge and socialization. Respondents with more profound
knowledge on ethical production and consumption use ethical finance instruments
more often. Likewise, respondents who were taught about sustainability and ethi-
cal consumption in school or by parents are more inclined to use ethical finance
instruments. The correlations of these variables are similarly strong for both types
of ethical finance. Statistical tests on the equality of coeficients yield no significant
results. The duration of ethical consumption is a significant covariate for ethical
investments only. The longer respondents have been taking political, ethical, or
ecological criteria into account when buying products, the more likely they are to
fund money to ethical investments. This does not simply mirror the respondent’s
age. For one, the model controls for this covariate. Second, additional analysis shows
that the duration of ethical consumption is longest for people in an intermediate
age bracket, possibly reflecting generational effects (cf. Schenk, 2017).

Briefly considering the control variables, we find that having children in the
houschold is a highly significant covariate for both types of ethical finance. Geographi-
cal and national differences as well as age are significant covariates for ethical bank-
ing but not for ethical investment. Gender yields no statistically significant effects.

As a robustness check, we repeated the analysis using logistic regressions with
dichotomized dependent variables (see Table 2A in the online Appendix). These
variables separate non-users of ethical finance instruments (never) from users of these
instruments (rarely or more). Looking at the variables of our theoretical model, the
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results are entirely consistent (with university education being marginally significant
at p=0.055). Hence, the model explains the use/non-use and the frequency of ethical
investing and banking equally well.

5 Discussion

The analysis shows that both types of ethical finance behaviors are simultaneously
motivated by ethical beliefs and constrained by capital endowment. These results
are in line with a constrained choice model explaining ethical market behavior
(Diekmann & Preisendorfer, 2003; Schenk, 2017; Sunderer & Réssel, 2012). They
show the fruitfulness of analyzing motivations and capital endowment in one co-
herent theoretical framework, empirically disentangling their relative importance.

The results confirm previous research stressing ethical motivations in ethical
finance, ethical consumption, and environmental behavior (Bauer et al., 2021;
Bayer et al., 2019; Beal & Goyen, 1998; Chatzitheodorou et al., 2019; Diekmann
& Preisendorfer, 2003; Kapil & Rawal, 2022; Schenk et al., 2024; Signori, 2020;
Steg et al., 2011; Sunderer & Réssel, 2012; Yang et al., 2021). The willingness to
personally contribute to a fairer and more sustainable society is a strong determinant
of ethical investing and banking alike. In this sense, ethical investing and banking
are not completely different from other forms of ethical behavior, like environmen-
tally friendly behavior or ethical consumption. They can be explained by the same
ethical motivations.

However, we also find marked differences between these two types: ethical
banking is more strongly related to ethical motivations, while ethical investing is
more resource dependent. Ethical banking represents a low-cost situation in which
ethical motivations generally play a larger role (Diekmann & Preisendorfer, 2003).
It is unrelated to income and education (Krause & Battenfeld, 2019). Banking
transactions are ubiquitous in contemporary society and differences in interest rates
for savings have been negligible in past years in Switzerland. In contrast, ethical
investing necessitates a larger amount of economic capital, the ability to take risks,
a longer time horizon, and entails higher opportunity costs. Additionally, making
informed decisions for ethical investments demands analytical skills, experience,
and the ability and willingness to familiarize oneself with a complex topic (Beal &
Goyen, 1998; Chamorro-Mera & Palacios-Gonzdlez, 2019; Halbritter & Dorfleitner,
2015; Junkus & Berry, 2010; Meunier & Ohadi, 2022; Wins & Zwergel, 2015).
This explains why economic capital, institutionalized cultural capital (i.e., formal
education), and duration of ethical consumption (as a type of internalized cultur-
al capital) are only relevant to ethical investments. In this case, attitudes are less
important compared to the low-cost situation of ethical banking, whereas capital
endowment is more important.
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Finally, the results underscore the importance of socialization processes for
ethical investing and ethical banking (Gong et al., 2022; Hellstrém et al., 2020).
Socialization exhibits strong effects even after controlling for more immediate causal
factors such as financial constraints, ethical motivations, knowledge, and duration
of ethical consumption. From a sociological perspective, this finding suggests
that socialization in early childhood and educational institutions has long-lasting
consequences for the use of ethical finance (Le et al., 2022). These effects cannot
be reduced to information deficits or knowledge barriers, commonly theorized in
economic accounts (Gajewski et al., 2023; Meunier & Ohadi, 2022). Indeed, as
previous studies have shown, information alone is often insufficient to promote ethical
market behavior (Orta et al., 2019). Learning is not just about explicit instruction or
knowledge but about incorporating a sense of appropriate conduct in social fields,
which takes a long time to acquire (Bourdieu, 2007). This explains why people do
not immediately adapt their behavior to new external conditions, such as better
availability or prices. It is important to understand that practices of ethical investing
and banking are also learned outside of markets through socialization in schools and
families (Hashinaga, 2023; Lizardo, 2009; McCormick, 2009).

6 Conclusion

Our analysis of a large-scale survey conducted in Switzerland confirms that the
prevalence of ethical investing and banking was still low in the year 2023 (Meunier
& Ohadi, 2022; Paetzold & Busch, 2014). Individuals use these instruments rarely,
on average, with a slightly higher prevalence of ethical banking. However, we also
observe substantial variation. There is a group of individuals willing and able to use
these tools. This suggests potential for ethical finance in Swiss society. To harness
this potential, we want to highlight three findings.

First, ethical motivations are essential for both forms of ethical finance. A gen-
eral willingness to contribute to a more sustainable, fair, and just world drives ethical
investing and banking. Ethical motivations underlying the use of ethical finance
instruments are hence not categorically different from the motivations underlying
other forms of ethical behavior, such as environmentally friendly behavior or ethi-
cal consumption (Schenk et al., 2024; Steg et al., 2011; Sunderer & Réssel, 2012).

Second, ethical banking as a low-cost situation is driven more strongly by
ethical motives, whereas the unequal distribution of different forms of capital is less
important (Diekmann & Preisendérfer, 2003). This is contrary to ethical investment.
As a high-cost situation, it is not only strongly shaped by the availability of economic
capital, but also by different forms of institutionalized and incorporated cultural
capital. We might say that ethical investing is stronger related to class inequality,
while ethical banking is more attitude-based.
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Third, the results underscore the importance of socialization processes for the
use of ethical finance (Hellstrom et al., 2020; Lizardo, 2009; Schenk et al., 2016;
Warde, 2015). In line with a sociological view on economic behavior, general com-
petences for ethical practices in markets are also acquired outside of economic fields
through socialization in schools and families (Hashinaga, 2023). To understand
the moralization of markets, we need to carefully describe how market behavior is
entangled with a society’s broader institutional framework (Stehr, 2007).

We also want to point out limitations. In general, we can only speak of cor-
relations and not of causal relationships. Take income, for example. It might be that
ethical investing leads to a higher income and not the other way round. We suggest
future studies should use panel designs with long timeframes and behavioral data
to improve causal inference. Furthermore, results from online surveys with quota
samples might lack population validity. As we have shown, the sample closely fol-
lows Switzerland’s socio-demographic composition. Internet access is extremely
widespread in Switzerland. Yet, future studies should employ other techniques,
including mixed-mode administration and random samples, to improve population
validity. Finally, measuring socialization processes by retrospective questions might
be prone to recall bias. Respondents with a special interest in ethical finance and
sustainability might be more likely to remember being taught about these topics.
Using controls for the interest in ethical issues somewhat reduces this problem.

There is potential for a significant growth of ethical finance, especially among
non-institutional investors and younger customers (Gajewski et al., 2023). Depend-
ing on the type of instrument, attitude-based strategies, targeting ethical motiva-
tions to make the world a better place, or resource-based strategies, improving the
opportunities to engage in ethical finance, are feasible pathways. Understanding
the interplay of social inequality and motivations helps closing the gap between
positive attitudes towards ethical finance and its low prevalence (Wins & Zwergel,
2015; Yang et al., 2021). Yet, ethical behavior in the marketplace is also learned in
institutions outside of markets. Financial education in families and schools should
therefore empower citizens to make responsible decisions, enhancing societal and
environmental well-being (Hashinaga, 2023; McCormick, 2009).

7 References

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human Decision Processes,
50(2), 179-211. htps://doi.org/10.1016/0749-5978(91)90020-T

Baltagi, B. H. (2011). Seemingly unrelated regressions. In B. H. Baltagi (Ed.), Econometrics (pp. 241-256).
Springer.

Bauer, R., Ruof T., & Smeets, . (2021). Get real! Individuals prefer more sustainable investments. 7he
Review of Financial Studies, 34(8), 3976—4043. https://doi.org/10.1093/rfs/hhab037

Bayer, S., Henner G., & Sarikaya S. (2019). Bank customers’ decision-making process in choosing between
ethical and conventional banking: A survey-based examination. Journal of Business Economics, 89,

655-697. https://doi.org/10.1007/s11573-019-00934-5

SIS 51(3), 2025, 503-524


https://doi.org/10.1016/0749-5978(91)90020-T
https://doi.org/10.1093/rfs/hhab037
https://doi.org/10.1007/s11573-019-00934-5

520 Patrick Schenk, Jorg Rossel, and Makiko Hashinaga

Beal, D.]., & Goyen M. (1998). ‘Putting your money where your mouth is’ A profile of ethical inves-
tors. Financial Services Review, 7(2), 129-143. https://doi.org/10.1016/S1057-0810(99)80007-9

Bourdieu, P. (2007). Distinction. A social critique of the judgement of taste. Reprint. Harvard University Press.

Bues, M., Busch, T., Débeli, S., Hess, K., Laville, J., & Walker, A. (2018). Swiss sustainable investment
market study 2018. Retrieved on May 15, 2024 from https://www.sustainablefinance.ch/en/
ssf-publications-_content---1--3037.html

Chalisseri, N., Tabash, M. 1., Nishad T., M., & Al-Faryan, M.A.S. (2023). A bibliometric analysis of
socially responsible investment based on thematic clustering. Cogent Business & Management, 10,
Article 2154057. https://doi.org/10.1080/23311975.2022.2154057

Chamorro-Mera, A., & Palacios-Gonzélez, M. M. (2019). Socially responsible investment: An analysis
of the structure of preferences of savers. Corporate Social Responsibility and Environmental Man-
agement, 26(6), 1423-1434. https://doi.org/10.1002/csr.1757

Chatzitheodorou, K., Skouloudis, A., Evangelinos, K., & Nikolaou, I. (2019). Exploring socially re-
sponsible investment perspectives: A literature mapping and an investor classification. Sustainable
Production and Consumption, 19, 117-129. https://doi.org/10.1016/j.spc.2019.03.006

Chow, D.Y.L., Oh, G.-E., & Amitabh, A. (2022). Exploring the patterns in political consumption:
A review and identification of future research agenda. International Journal of Consumer Studies,
46(6), 2128-2152. https://doi.org/10.1111/ijcs.12863

Diekmann, A., & Preisendérfer, P. (2003). Green and greenback. The behavioral effects of environmental
attitudes in low-cost and high-cost situations. Rationality and Society 15(4), 441-472. https://
doi,org/ 10.1177/1043463103154002

Dietrich, A. (2021). Welche Schweizer haben bei welcher Bank ihre Hauptbezichung? Retrieved on
January 1, 2025, from https://hub.hslu.ch/retailbanking/welche-schweizer-haben-bei-welcher-
bank-ihre-hauptbankbeziehung/.

Dorfleitner, G., & Utz, S. (2014). Profiling German-speaking socially responsible investors. Qualitative
Research in Financial Markets, 6(2), 118—156. https://doi.org/10.1108/ QRFM-07-2012-0024

Dorfleitner, G., & Utz, S. (2023). Green, green, it’s green they say: A conceptual framework for measuring
greenwashing on firm level. Review of Managerial Science. Early Access. https://doi.org/10.1007/
511846-023-00718-w

European Union (2020). Sustainable finance. Retrieved on May 22, 2024, from https://commission.
europa.eu/business-economy-euro/banking-and-finance/sustainable-finance_de

Federal Statistical Office (2023). Internetnutzung in den Schweizer Haushalten 2023. Retrieved on
December 22, 2024, from https://www.bfs.admin.ch/asset/de/28465185

Federal Statistical Office (2024). Population. Retrieved on April 14, 2024, from https://www.bfs.admin.
ch/bfs/en/home/statistics/population.html

Gajewski, J.-E, Heimann, M., Meunier, L., & Ohadi, S. (2023). Nudges for responsible finance?
A survey of interventions targeted at financial decision making. Corporate Social Responsibility
and Environmental Management, 31, 1203—1219. https://doi.org/10.1002/csr.2625

Garg, A., Goel, P, Sharma, A., & Rana, N. (2022). As you yow, so shall you reap: Assessing drivers of
socially responsible investment attitude and intention. Zechnological Forecasting and Social Change,
184, Article 122030. https://doi.org/10.1016/j.techfore.2022.122030

Gong, Y., Li, J., Xie, J., Zhang, L., & Lou, Q. (2022). Will “green” parents have “green” children? The
relationship between parents’ and early adolescents’ green consumption values. Journal of Business
Ethics, 179(2), 369-385. https://doi.org/10.1007/s10551-021-04835-y

Halbritter, G., & Dorfleitner, G. (2015). The wages of social responsibility — where are they? A critical
review of ESG investing. Review of Financial Economics, 26, 25-35. https://doi.org/10.1016/j.
rfe.2015.03.004

Hashinaga, M. (2023). Financial education and financial behavior. In J.]J. Xiao & S. Kumar (Eds.),
A Research Agenda for Consumer Financial Behavior (pp. 33—46). Edward Elgar Publishing.

SIS 51(3), 2025, 503-524


https://doi.org/10.1016/S1057-0810(99)80007-9
https://www.sustainablefinance.ch/en/ssf-publications-_content---1--3037.html
https://www.sustainablefinance.ch/en/ssf-publications-_content---1--3037.html
https://www.sustainablefinance.ch/en/ssf-publications-_content---1--3037.html
https://doi.org/10.1080/23311975.2022.2154057
https://doi.org/10.1002/csr.1757
https://doi.org/10.1016/j.spc.2019.03.006
https://doi.org/10.1111/ijcs.12863
https://doi.org/10.1177/1043463103154002
https://doi.org/10.1177/1043463103154002
https://hub.hslu.ch/retailbanking/welche-schweizer-haben-bei-welcher-bank-ihre-hauptbankbeziehung/
https://hub.hslu.ch/retailbanking/welche-schweizer-haben-bei-welcher-bank-ihre-hauptbankbeziehung/
https://doi.org/10.1108/QRFM-07-2012-0024
https://doi.org/10.1007/s11846-023-00718-w
https://doi.org/10.1007/s11846-023-00718-w
https://commission.europa.eu/business-economy-euro/banking-and-finance/sustainable-finance_de﻿Federal
https://commission.europa.eu/business-economy-euro/banking-and-finance/sustainable-finance_de﻿Federal
https://www.bfs.admin.ch/asset/de/28465185Federal
https://www.bfs.admin.ch/bfs/en/home/statistics/population.htmlGajewski
https://www.bfs.admin.ch/bfs/en/home/statistics/population.htmlGajewski
https://doi.org/10.1002/csr.2625
https://doi.org/10.1016/j.techfore.2022.122030
https://doi.org/10.1007/s10551-021-04835-y
https://doi.org/10.1016/j.rfe.2015.03.004
https://doi.org/10.1016/j.rfe.2015.03.004
https://commission.europa.eu/business-economy-euro/banking-and-finance/sustainable-finance_de
https://www.bfs.admin.ch/asset/de/28465185
https://www.bfs.admin.ch/bfs/en/home/statistics/population.html

Save Money, Save the World! Motivational and Structural Underpinnings of Ethical Finance in Switzerland 521

Hashinaga, M., Schenk, P, Ishibashi, A., & Réssel, J. (2023). Socially responsible crowdfunding across
the globe: A comparative analysis of Swiss, Japanese, and Chinese university students. Technology
in Sociery, 73, Article 102247. https://doi.org/10.1016/j.techsoc.2023.102247

Hellstrém, J., Lapanan, N., & Olsson, R. (2020). Socially responsible investments among parents
and adult children. European Economic Review, 121, Article 103328. https://doi.org/10.1016/j.
euroecorev.2019.103328

Hohnke, N. (2020). Doing good or avoiding evil? An explorative study of depositors’ reasons for
choosing social banks in the pre and post crisis eras. Sustainabiliry, 12. https://doi.org/10.3390/
sul22310082

Itzenga, A.-K. (2022). Ethical investment and returns: evidence and comparison study of the USA, Germany
and China. Doctoral thesis. University of West London.

Junkus, J., & Berry, T. (2010). The demographic profile of socially responsible investors. Managerial
Finance, 36(6), 474—481. https://doi.org/10.1108/03074351011042955

Kapil, S., & Rawal, V. (2022). Sustainable investment and environmental, social and governance investing:
A bibliometric and systematic literature review. Business Ethics, Environment & Responsibility, 32,
1429-1451. https://doi.org/10.1111/beer.12588

Kenton, W. (2022). Ethical investing: overview and how to do it. Edited by Investopedia. Available
online at https://www.investopedia.com/terms/e/ethical-investing.asp#: - :text=Ethical %20invest-
ing%20gives %20the %20individual,%2C %20religious %2C %200r %20political %20precepts.,
checked on 12/23/2024.

Knecht, R. (2022). Anlagestudie 2022. So investieren Schweizerinnen und Schweizer ihr Geld. Retrieved
on January 1, 2025, from https://www.moneyland.ch/de/anlegen-studie-schweiz-2022

Koh, H.-K., Burnasheva, R., & Suh, Y. G. (2022). Perceived ESG (environmental, social, governance)
and consumers’ responses: the mediating role of brand credibility, brand image and perceived
quality. Sustainability, 14(8), 4515. https://doi.org/10.3390/5u14084515

Krause, K., & Battenfeld, D. (2019). Coming out of the niche? Social banking in Germany: an empirical
analysis of consumer characteristics and market size. Journal of Business Ethics, 155(3), 889-911.
https://doi.org/10.1007/510551-017-3491-9

Le, T.D., Duc Tran, H., & Hoang, T. Q. H. (2022). Ethically minded consumer behavior of Generation
Z in Vietnam: The impact of socialization agents and environmental concern. Cogent Business &
Management, 9(1), Article 2102124. hteps://doi.org/10.1080/23311975.2022.2102124

Lizardo, O. (2009). Is a “special psychology” of practice possible? Theory & Psychology, 19 (6), 713-727.
https://doi.org/10.1177/0959354309345891

McCormick, M. H. (2009). The effectiveness of youth financial education: A review of the literature.
Journal of Financial Counseling and Planning, 20(1), 70-83. Available at SSRN: https://ssrn.
com/abstract=2225339

Meunier, L., & Ohadi, S. (2022). Misconceptions about socially responsible investments. Journal of
Cleaner Production, 373. https://doi.org/10.1016/j.jclepro.2022.133868

OECD (2017). Saving rate. Retrieved on April 14, 2024, from https://data.occd.org/natincome/sav-
ing-rate.htm

OECD (2024). Saving rate (indicator). https://doi.org/10.1787/ff2e64d4-en.

Ota, M., Sakata, Y., & Iijima T. (2019). Fair trade information eliminates the positive brand effect:
product choice behavior in Japan. Asian Journal of Sustainability and Social Responsibility, 4(6).
hteps://doi.org/10.1186/541180-019-0026-6

Paetzold, E, & Busch T. (2014). Unleashing the powerful few: sustainable investing behavior
of wealthy private investors. Organization & Environment, 27(4), 347-367. https://doi.
org/10.1177/1086026614555991

Patterson, Z., & McEachern, M. G. (2018). Financial service providers: Does it matter if banks don’t
behave ethically? International Journal of Consumer Studies, 42(5), 489—500. https://doi.
org/10.1111/ijcs. 12452

SIS 51(3), 2025, 503-524


https://doi.org/10.1016/j.techsoc.2023.102247
https://doi.org/10.1016/j.euroecorev.2019.103328
https://doi.org/10.1016/j.euroecorev.2019.103328
https://doi.org/10.3390/su122310082
https://doi.org/10.3390/su122310082
https://doi.org/10.1108/03074351011042955
https://doi.org/10.1111/beer.12588
https://www.investopedia.com/terms/e/ethical-investing.asp#
https://www.moneyland.ch/de/anlegen-studie-schweiz-2022Koh
https://doi.org/10.3390/su14084515
https://doi.org/10.1007/s10551-017-3491-9
https://doi.org/10.1080/23311975.2022.2102124
https://doi.org/10.1177/0959354309345891
https://ssrn.com/abstract=2225339
https://ssrn.com/abstract=2225339
https://doi.org/10.1016/j.jclepro.2022.133868
https://data.oecd.org/natincome/saving-rate.htm
https://data.oecd.org/natincome/saving-rate.htm
https://data.oecd.org/natincome/saving-rate.htm
https://doi.org/10.1787/ff2e64d4-en.Ota
https://doi.org/10.1186/s41180-019-0026-6
https://doi.org/10.1177/1086026614555991
https://doi.org/10.1177/1086026614555991
https://doi.org/10.1111/ijcs.12452
https://doi.org/10.1111/ijcs.12452
https://www.moneyland.ch/de/anlegen-studie-schweiz-2022
https://doi.org/10.1787/ff2e64d4-en

522 Patrick Schenk, Jorg Rossel, and Makiko Hashinaga

Raut, R. K, Shastri, N., Mishra, A. K., & Tiwari, A. K. (2023). Investors’ values and investment decision
towards ESG stocks. Review of Accounting and Finance, 22, 449-465. https://doi.org/10.1108/
RAF-12-2022-0353

Rickenbacher, S. (2022). Die Bankenwahl als ethischer Konsum? Der Entscheidungsprozess von Einleger:innen
einer sozialen Bank. Master Thesis. University of Zurich.

Schafer, J.L., & Graham, J.W. (2002). Missing data: Our view of the state of the art. Psychological
Methods, 7(2), 147-177. https://doi.org/10.1037/1082-989X.7.2.147

Schenk, P. (2017). Die soziale Einbettung moralischer Kaufentscheidungen. Eine integrative Evklirung des
Konsums fair gehandelter Produkte. VS Verlag fiir Sozialwissenschaften.

Schenk, P, Sunderer, G., & Réssel, J. (2016). Sind Deutschschweizer altruistischer als Deutsche? Ein
Vergleich des Konsums fair gehandelter Produkte in Deutschland und der Schweiz. Berliner Journal
fiir Soziologie 26(2), 145-170. https://doi.org/10.1007/s11609-016-0312-4

Schenk, P, Koos, S., Réssel, J., & Sunderer, G. (2024). Buying for a better world: A review of research on
ethical consumption. Manuscript. University of Lucerne.

Scholtens, B., & Sievinen, R. (2013). Drivers of socially responsible investing: A case study of four Nordic
countries. Journal of Business Ethics, 115, 605-616. https://doi.org/10.1007/s10551-012-1410-7

Scholtens, B., & Willard, E (2024). One size does not fit all: Responsible investor motivation and
investment performance. Corporate Social Responsibility and Environmental Management, 31(6),
6075-6082. https://doi.org/10.1002/cs.2905

Schrétgens, J., & Boenigk, S. (2017). Social impact investment behavior in the nonprofit sector: First
insights from an online survey experiment. Voluntas, 28(6), 2658-2682. https://doi.org/10.1007/
s11266-017-9886-5

Seifert, M., Spitzer, E,, Haeckl, S., Gaudeul, A., Kirchler, E., Palan, S., & Gangl, K. (2024). Can infor-
mation provision and preference elicitation promote ESG investments? Evidence from a large,
incentivized online experiment. Journal of Banking and Finance, 161. https://doi.org/10.1016/j.
jbankfin.2024.107114

Signori, S. (2020). Socially responsible investors. Exploring motivations and ethical intensity. In L. San-
Jose et al. (Eds.), Handbook on Ethics in Finance, International Handbooks in Business Ethics
(pp. 1-23). Springer.

Sparkes, R., & Cowton, C.]. (2004). The maturing of socially responsible investment: A review of
the developing link with corporate social responsibility. Journal of Business Ethics, 52(1), 45-57.
https://doi.org/10.1023/B:BUSI.0000033106.43260.99

Steg, L., de Groot, J.I. M., Dreijerink, L., Abrahamse, W., & Siero, E. (2011). General antecedents of per-
sonal norms, policy acceptability, and intentions. The role of values, worldviews, and environmental
concern. Society & Natural Resources, 24(4), 349-367. https://doi.org/10.1080/08941920903214116

Stehr, N. (2007). Die Moralisierung der Mirkte. Eine Gesellschafistheorie. Suhrkamp.

Studer, R. (2021). Nachhaltiges Anlegen in der Schweiz: Bedeutung und Beweggriinde. Bachelorarbeit. ZHAW.

Sunderer, G., & Réssel, J. (2012). Morality or economic interest? The impact of moral motives and
economic factors on the purchase of fair trade groceries. International Journal of Consumer Studies,
36(2), 244-250. hteps://doi.org/10.1111/j.1470-6431.2011.01087 .x

Warde, A. (2015). The sociology of consumption. Its recent development. Annual Review of Sociology,
41(1), 117-134. https://doi.org/10.1146/annurev-soc-071913-043208

Wins, A., & Zwergel, B. (2015). Private ethical fund investors across countries and time: A survey-
based review. Qualitative Research in Financial Markets 7(4), 379—411. https://doi.org/10.1108/
QRFM-10-2014-0030

Yang, X., Meng, W., Chen, S., Gao, M., & Zhang, J. (2021). Are people altruistic when making socially
responsible investments? Evidence from a tDCS study. Frontiers in Neuroscience, 15. https://doi.
org/10.3389/fnins.2021.704537

SIS 51(3), 2025, 503-524


https://doi.org/10.1108/RAF-12-2022-0353
https://doi.org/10.1108/RAF-12-2022-0353
https://doi.org/10.1037/1082-989X.7.2.147
https://doi.org/10.1007/s11609-016-0312-4
https://doi.org/10.1007/s10551-012-1410-7
https://doi.org/10.1002/csr.2905
https://doi.org/10.1007/s11266-017-9886-5
https://doi.org/10.1007/s11266-017-9886-5
https://doi.org/10.1016/j.jbankfin.2024.107114
https://doi.org/10.1016/j.jbankfin.2024.107114
https://doi.org/10.1023/B:BUSI.0000033106.43260.99
https://doi.org/10.1080/08941920903214116
https://doi.org/10.1111/j.1470-6431.2011.01087.x
https://doi.org/10.1146/annurev-soc-071913-043208
https://doi.org/10.1108/QRFM-10-2014-0030
https://doi.org/10.1108/QRFM-10-2014-0030
https://doi.org/10.3389/fnins.2021.704537
https://doi.org/10.3389/fnins.2021.704537

Save Money, Save the World! Motivational and Structural Underpinnings of Ethical Finance in Switzerland 523

Appendix
Table A.1 [tem Wordings of Main Analysis Variables
Variable Item wording Range
Ethical How often do you do the following? Fund money to ethical
finance investments (1) (5)
) ) ) always/
How often do you do the following? Conducting my finan- never regularly
cial affairs through a bank that follows ethical principles
Ethical It is important to me to contribute to a fairer and more
motivation sustainable society
Starting something myself is the first step to solving (1)
political, ethical or environmental issues does not (5)
| applies
It is important to me to make the world a better place apply

Net household
equivalence
income

Education

Knowledge

Duration
of ethical
consumption

Socialization

As a consumer, | can contribute to solving political, ethical
or environmental issues

What is the total net monthly income of your household?

We are referring to the sum that remains after deduction
of taxes and social security contributions.

What is your highest general school leaving certificate?

What vocational training qualification do you have?

How familiar are you with the following terms? Consumer

Boycotts
How familiar are you with the following terms? Fair Trade
How familiar are you with the following terms? Organic

How familiar are you with the following terms?
Sustainability

If you think back, when have you started to take political,

ethical or environmental reasons into account, when
considering buying or not buying a product?

I learned ethical consumption could be one of the solutions

of environmental and social issues in school education.

I learned ethical consumption could be one of the solutions
of environmental and social issues from my parents.

I learned about environmental and social issues at school.

My parents were paying attention to environmental and
social issues when | was young.

in Swiss Francs

(1)
compulsory (5)
education  university
or less
(4)
I've seen
(1) and heard
never seen about it,
or heard of and | know
what it
means
0 years 10 years or
(never) more
(1)
does not ap(pBI?es
apply
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Table A2 Logistic Regressions With Dichotomized Variables for Ethical
Investing and Ethical Banking as Dependent Variables.
Unstandardized Coefficients With Standard Errors in Parentheses

Ethical Investment Ethical Banking
Ethical Motivation 0.22* 0.39 ***
, (0.10) , (0.11)
Income (in 1000 CHF) 0.09 ** —-0.02
(0.03) (0.03)
Education: Apprenticeship 0.21 0.17
(0.24) (0.26)
Education: Applied University 0.68* 0.36
(0.27) (0.30)
Education: University 0.52t 0.04
(0.27) (0.30)
Knowledge 0.34* 0.51 ***
(0.14) (0.16)
Duration of Ethical Consumption 0.05* 0.03
(0.02) (0.02)
Socialization 0.45%** 0.49 ***
, (0.09) . (0.11)
Gender Male 0.11 -0.26
(0.14) (0.16)
Gender Other 0.64 -0.56
(1.46) (1.45)
Age (in decades) —0.01 —-0.03
(0.05) (0.06)
Age? 0.05 0.11 **
(0.03) (0.04)
Children in Household 0.50 ** 0.15
. (0.17) . (0.18)
Municipality: Village —-0.10 0.46 *
(0.17) (0.18)
Municipality: City 0.07 0.21
(0.18) (0.19)
Language Region: French -0.13 —0.84 ***
(0.17) (0.18)
Language Region: Italian 0.21 -0.07
(0.23) (0.26)
Swiss nationality —-0.07 0.24
, (0.20) , (0.21)
Tjur R? . 0.13 . 0.14
n 965 964

Note: 'p<0.1, *p<0.05, **p<0.01, ***p<0.001. ' ref. cat. compulsory education or less, 2 ref. cat. gender
female, 3 ref. cat. municipality town, * ref. cat. language region German.
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